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Wihon 
RUBBER COVERED 
FOOTBALLS 


Tops for feel and sure ball han- 
dling. Absolutely waterproof and 
virtually scuff and puncture proof! 
Models for all levels of play. 








Wifhon 
RUBBER COVERED VOLLEY BALLS 


A Finest volley balls on the market today! 18-panel 
4 rubber cover for perfect feel and endurance. Totally 
+ waterproof. , 


Wihon 
RUBBER COVERED PLAYGROUND BALLS 


New stippled cover gives easier surer 
gripping. Available in a complete range 
of sizes. Colors: Red, blue, orange, green. 





Wilson QUALITY RUBBER COVERED BALLS 
THRIVE ON PUNISHMENT! 


Performance — Playability— Economy! 


You get more play per dollar when you buy Wilson Quality 
Rubber Covered Athletic Balls. Built for better play as well as 
greater durability, they thrive on punishment, come back for 
more year after year. All are official weight and shape. Best of all 
there's a Wilson ball to fit your budget in every field of play! 





OFFICIAL 






SOFTSAy 


i) reer 


ae aes Wilson RUBBER 
COVERED SOFTBALLS 


Really built to take it. Official size and 


weight. Used in many colleges and Outstanding softballs in three sizes. 
soccer leagues. Outlasts any other ball Made with Private Estate Kapok, 
on the market. balance wound for shape retention. 





Waterproof, scuff resistant! 





Wihon 
RUBBER COVERED 
BASKETBALLS 


Top performance plus long 
life and adaptability to any 
playing surface. Scuff resist- 


ant. Every ball precision bal- PLAN AHEAD, ORDER EARLY 


wa wer Wilson ff 


Wilson Sporting Goods Co., Chicago, Ill. 
Send for FREE illustrated pamphlet showing complete 
line of Wilson rubber covered athletic balls. 

















‘The MAPLE FLOORING MANUFACTURERS ASSOCIATION 
_ uses a 9-point standard for testing and evaluating finishes suggested 


for use on their products. 

These 9 points embrace: eS 
Penetration = Light reflection Water resistance 
Pore sealing Slip-resistance Patch-ability 
Non-darkening Non-scratching Ease of maintenance 


cctmmesided ulece id meant Pou! 


Point by point, Hillyard TROPHY, the “Tiffany of Fine Wood Finishes”, meets or exceeds Associa- 
tion standards. MFMA Approved,also listed by Underwriter Laboratory relating to “slip-resistance’’. 


izes, 
pok, 
tion. 





So superior—Trophy has been selected for every major Basketball Tournament floor. 
Above: The Kentucky Fair and Exposition Center, Louisville, Kentucky, scene of 1958-59 N.C.A.A. finals and again in 1959-60. 


Trophy’s tough, thin coats provide a finish so durable it explodes the old theory of “Babying your 
gym floor’. Now your gym can become a multi-purpose activity center. 

These extra thin protective coats give longer wear and do not build into a heavy, thick, yellowing 
film. When you refinish you use your gym twice as long before sanding or removal of old finish is 
necessary. 

Lightest gym finish known. Its non-glare matte finish never darkens—won’t check, chip or peel. 
Trophy is the “Finish for Champions”, 











Ask the Hillyard ““Maintaineer®”’ for expert advice MAIL COUPON TODAY 

f ium floor, all floors in mm nnn nn nnn mmm 

on ere of your yim fea ear fm Fis Do 3 
. ' 

Y fl 9g y P Y Please send me Free literature about Hillyard TROPHY 1 

oor care program that will mean real ; finish 1 

savings in your budget. He’s i é eh to remove rubber marks and keep my floor ! 

“On Your Staff—Not Your Payroll”. | sistant and dust free 

{ Please have the Hillyard Maintaineer show me how to ' 

ichieve a ‘Floor Fit for Champions’ at a savings. | 

l 

7 ' 

ST. JOSEPH, MO. Pn 

Passaic, N. J. DiRT sacra stihrenes erarreinn recoil eonoenssi oneness ani een 

San Jose, Calif. Address aie 
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TOP MANAGEMENT SPEAKS: 


At R. R. Donnelley and Sons, ‘‘guid- 
ance and assistance’’ are the prime 
factors in a self-sustaining recreation 
program where: 


Success is measured 
in terms of results, 


not by the budget 


ne 
= 
se 
3 
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Recreation can be a physical, intellectual, social or cultural activity, but it Hawt! 
should be more than just something to avoid the boredom of doing nothing. 
Recreation is more than leisure—it is a means to a full and abundant life. hee 
The family, church, community and other groups play a very important part Moto 
in helping the individual to find the answer to his needs, of which one is need OSKI 
for recreation. Industry, too, has a role to play in this effort. ie 
A company’s recreation program can be compared to its medical program, The Ford 
company doctor was never intended to take the place of the family physician: | = 
the company recreation program cannot be made to substitute for the efforts Char 
of other groups, nor can it take the place of the enthusiasm of individual 
participants. Int 
The present industrial society with its shorter working hours, more leisure time G.I 
and higher wages affords a tremendous opportunity for recreation. The recrea- Tull 
tion director is challenged with a responsibility which is constantly increasing. 
The industrial recreation director has in many ways become a_ professional. wa 
His personal skill and leadership abilities should be passed on to others. His #-. 
attention should always be focused on the individuals of the groups with which & 
he works. Through this personal attention he can encourage those who need it AD 
the most. After a while, the activity can then become self-sustaining through C. 
employee participation. Roc 





Detailed supervision and over-organization should be avoided because they give Bhs 
the impression of a dominating or paternalistic attitude. Guidance and assistance 
are the prime factors in our recreation program, for these are the qualities Go 
that make it truly spontaneous and therefore of greatest value to the participants. + RA 





Recreation programs must be judged by results—not by the size of the budget 
involved. 
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Gaylord Donnelley A 








President iA 
R. R. Donnelley & Sons Co. De 
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of recreation in business and industry 


broadens, turn to page 6. 
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As travel clubs begin to plan next 
summer’s trips, R/M presents a run- 
down on some of the most successful 
industrial group tours last season. 


EQUIPMENT PURCHASING 
Industry spends $1 billion annually 
on recreation. In a detailed summary 
of the expenses of 35 companies this 
figure is broken down into the items 
and quantity purchased. 
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they stand for, how they function and 
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IN BUSINESS AND INDUSTRY 











FIRST OF A SERIES 


























Close-up of immediate plant area illustrates importance of placing noon-hour and rest period activities near the plant. 


FUTURE FACTORY: A CAMPUS 





§ 


Industrial trends and business practices place 


a broader significance on the role of recreation 


In a mood of reverie, a recreation 
director of a medium sized, light in- 
dustrial company might put his dreams 
on paper. 

If he were also artistic, the result 
could well be the architectural draw- 
ings which appear on these pages and 
the cover. 

Here is the ideal set-up, within prac- 
tical limitations, for an industrial rec- 
realion program. 

But this plan is not just a whim- 
sical dream of a wistful recreation 
director. In a few companies it is al- 
ready a reality. In a few years, auto- 
mation and then atomation will make 
a plan similar to this a necessity. 

Technological developments will re- 
quire certain industries to operate on 
shifts running two hours on and one 
hour off. The strain and psychological 
fatigue of highly specialized jobs will 


necessitate a rest period for on-the-job 
rehabilitation. 

Hence, the most important principle 
of this plan: location of recreation fa- 
cilities in and immediately adjacent to 
the plant itself. 

In the above close-up of the immedi- 
ate plant area, indoor recreation fa- 
cilities are provided in a wing adjoin- 


ing the factory. Included are a 
gymnasium-auditorium, game room, 


library, club rooms, recreation office, 
equipment storage. completely auto- 
matic cafeteria and sun deck for eat- 
ing and lounging. 

Nearby outdoor area incorporates 
those activities especially suited to the 
noon-hour and rest periods and_in- 
cludes swimming pool, tennis courts. 
shooting and archery range, golf driv- 
ing range, fishing or bait and fly cast- 
ing and boating. Across the creek are 
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facilities for horseshoes, badminton and 
other games. 

Of special note is the quail walk 
situated betwee: the railroad tracks 
and the shootir.; range. This unique 
arrangement simulates actual hunting 
conditions. As the shooter follows the 
path, a guide trips a lever which pro: 
pels a “bird” out of the brush. All fire 
is directed away from buildings and 


recreation areas. 

The picnic and family area is located 
across the artificial lake and is acces 
sible by a separate entrance. The multi- 
purpose pavillion provides space for 
fish fries, square dancing, games and 
other activities as well as doubling as 





a boat house with storage space under 
the pavillion floor. 


4 
4 

Virtually every recreation activily § 
can be accomodated by these facilities J 


with one major exception: bowling. 9 
Considering the size (about 2,500 to] 
5,000 employees) of the company pic § 
tured here, and the cost of installing § 
bowling lanes, it would be more practi: 
cal to use public facilities. 


NEXT MONTH: Factors to consider in planning recreation areas 
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Pienic and family area (right) includes 
playground facilities for children of all ages 
and is the focal point of weekend activity. 
Artificial lake for water sports was created 
by damming the stream which runs through 
the factory site. 


In some respects this plan must be 
hypothetical. Individual firms would 
want to place different emphasis on 
those activities which are most popular 
with their employees. 

To several companies this plan may 
appear facilities, 
already in existence, are more elabo- 
rate. But to the majority this plan may 


modest. Their own 


seem somewhat of a Buck Rodgers 
fantasy. reserved for the 25th century. 
Their particular production methods 
may not be adaptable to automation. 
never mind atomation, 

However, economists point to many 
trends which will make recreation fa- 
cilities such as this relatively common. 

Of major importance is the increas- 
ing tendency of industry to decentral- 
ize. Yale Brozen, professor of eco- 
nomics at the University of Chicago 
business school, sees a time when 
pleasant working conditions, comfort- 
able surroundings and __ stimulating 
tasks will tend to become as important 
lo employees as money wages. 

This, added to economic and_busi- 
ness reasons, will force companies to 
decentralize geographically to give em- 
ployees benefits of small-town living. 
according to Brozen. 

Companies consider existing recrea- 
lion facilities when selecting a new 
site. In 1800, there were 600 acres for 
each person in the U.S. In 1957, there 
were 10.5 acres. Where will the pre- 
dicted 220 million of the few 
years play? The only answer: indus- 
try will have to provide a major por- 
lion of the facilities itself. 

To increase production many jobs 
throughout 


next 


industry are continually 
broken down into simpler and simpler 
parts. Production may go up, but the 
job becomes more routine, less reward- 
ing and less meaningful. 

Management experts have focused 
their attention on this problem. In the 
continued on next page 


Indoor facilities include, (center) li- 
brary for lounging and leisure reading, (left) 
cafeteria, (rear) game rooms for table ten- 
nis, billiards, card and table games, (right) 
gymnasium-auditorium, (far right) service 
window to equipment room. 


Sports area features lighted softball and 
baseball fields, horseshoe pits and provisions 
for shufleboard and other outdoor games. 
Mock putting green in background is part 
of golf driving range. Area is accessible, but 
Separate, 
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AND SWIMMING 
POOL EQUIPMENT 


The wise choice of experienced 
buyers for nearly half a century. 


WRITE FOR LITERATURE 
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Superior Design, — 
® Construction and 
PERFORMANCE 













AMERICAN 


PLAYGROUND DEVICE CO. 
INDIANA, U.S.A. 


ANDERSON, 


WORLD'S LARGEST MANUFACTURERS OF FINE 


“PARK PICNIC, PLAYGROUND, SWIMMING 


POOL AND DRESSING ROOM EQUIPMENT 













TOMORROW’S FACTORY (cont.) 

article “Six Policies to Increase Will 
to Work” appearing in Nov. 1958 Na- 
tion’s Business, Douglas Williams, a 
New York management consultant, lists 
ways to build positive employee atti- 
tudes. They are: 
faction, 


(1) economic satis- 
(2) fairness of treatment, (3) 
job interest, (4) company integrity. 
(5) communications, (6) caliber of 
supervision. To achieve items 2 through 
5, industrial recreation has a direct 
and immediate application. 

The role of recreation will go far 
beyond its presently accepted status as 
a good employee relations measure as 
more and more companies recognize 
its value to everyday business practices. 

Recreation programs have proved to 
be a definite asset in the rugged com- 
petition for highly trained technicians. 
Last year, as determined by a survey 
of 262 Midwest firms, 66 per cent of 
industry's requirements for 
graduates in technical fields went un- 
filled. 


Even though the number of college 


college 


graduates is expected to double within 
the next 15 years, openings for techni- 
cal jobs will increase at a similar rate. 
A recent survey of the nation’s largest 


firms reported that 27 per cent ex- 


- 
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Incentive Programs 
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will arrange a luxury CHARTER FLIGHT at towest prices 


Or make group reservations on our scheduled flights to Hawaii, : 
the Orient, and Coast to Coast. We will fly you from any city.* ; 


Employees Clubs 
Service and Social Clubs 


Transocean pioneered air-tours of groups such as these. Phone or 
write for information about luxury travel at the most economical 
rates. We will be glad to help you with your plans without obligation. 


* Subject to airport facilities 


Write TRANSOCEAN AIRLINES » OAKLAND INTERNATIONAL AIRPORT, 
OAKLAND, CALIFORNIA» EMPLOYEE CLUB DEPARTMENT 
Or phone the office near you: Los Angeles: 624 South Hill Street + San Francisco: Union 


Square at 212 Stockton Street * New York: 30 Rockefeller Plaza» Chicago: 7 West 
Madison Street * Honolulu: 1040 Bishop Street » Oakland: Oakland International Airport 


A scheduled supplemental air carrier 


Chambers of Commerce 







pected the number of technical jobs 
in their firm to double within the next 
ten years. The remaining 73 per cent 
predicted increases from 25 to 100 
per cent. 

In the Feb. 1958 issue of R/M 
(“Don’t Sell Recreation Short When 
You Seek June pp. 8), a com. 
pany recruiter from a small electronics 
firm said, “I’m convinced I can bring 
home more talent this year by con. 
vincing the graduates that we've got 
more to offer in employee recreation 
than any other plant in the East.” 

As the nation’s working force 
becomes more highly skilled and edu: 
cated they will also desire more recog. 


Grads,” 


nition and a greater sense of achieve- 
ment. Recreation will help meet these 
needs that the job alone cannot com. 
pletely fulfill. 
Tomorrow's factory 
pus, 


will be a cam- 
because, in the words of J. \V. 
Naish, president of Convair, 
of General Dynamics, 
philosophy, which favors a very ex- 
tensive recreation program, is the result 
of hardheaded business judgement. The 
program not only makes good business 
but also contributes to the wel: 
fare and happiness of the members of 
our corporate family.” 


Division 


“Our corporate 


sense, 
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EUROPE-HAWAII-JAPAN-HONG KONG 
NEW YORK-CALIFORNIA-CANADA 


Anywhere —at your convenience 
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As a means to promote close feelings 


» and goodwill, employee pets can be 


Fe 


























Industry’s Best Friend 


America’s pet population is increas- 
ing by leaps and bounds. The number 
of dogs alone, for example, is booming 
at the of some 800,000 
each year, and shows no signs of slow- 


rate more 
ing up. 

If you were to count the noses of the 
pets owned by employees of your firm, 
you'd be startled to find more than 
you expected. U. S. families own more 
than 25,000,000 dogs. 

Each and every employee-owned pet 
represents an opportunity for your 
company to generate close, friendly 
feelings with your employees and_ to 
cement good relations between it and 
the community. Any company— 
whether a city office or an industrial 
plant—can readily initiate pet pro- 
grams that will yield big returns very 
quickly. Best of all, investments in pet 
programs cost very little. 

Pet owners think of their pets as 
members of the family and respond 
warmly to any event that includes their 
And children the 
pets, there is a double appeal in activi- 
lies revolving around pets. 

Many types of programs for pet 
owners are possible for firms of all 
sizes. These range from yearly pet 
parades to monthly pet club meetings 


pets, when “own” 


and weekly training classes. 

Here are some of the activities that 
are easy to initiate, and which will 
secure plenty of eager volunteers to 
help even in the planning. 

Obedience Training Classes 

The old saying, “Everybody loves a 
dog” has had to be revised, in these 
days of crowded city and suburban 
living, to “Everybody loves a_ well- 
mannered dog.” The aftermath of the 
increase in both the human and the 
dog population has been a correspond- 
ing rise in the problems resulting from 
roaming, uncontrolled dogs. To com- 
bat this, many communities have been 
forced to pass strict legislation gov- 
erning pets and pet owners. There is 
every sign that, if the dog population 
is not controlled, communities 
will pass laws that will either prohibit 


more 


dogs entirely or will make owning a 
dog a pain instead of a pleasure. 
Thus, to insure happy dogs, dog 
owners, and city governments, it is 
necessary to provide training for the 
nation’s dogs. Gone are the days when 
a dog could roam freely in a friendly 
community where he knew everyone 
and had space to run. And, with an 
entire nation on four wheels, a dog’s 
life can be hazardous. One dash into 


WELL MANNERED dogs are welcomed anywhere as this trio proves by being the 
first canines served at Chicago’s swank Drake Hotel during the Pet Food Insti- 


tute’s convention. The dogs didn’t even bark at the waiter. 






























































CHILDREN AND PETS provide a double- 
barrelled attraction at the Kohler Co. 
employee dog training classes. 

left 


the street and the children 


without their beloved pet. 


are 


However, even with today’s crying 
need for dog training classes, there is 
an extreme shortage of these classes. 
and particularly those which are avail- 
able at a cost which most people can 
afford. Even if they could afford them, 
the fact is that almost all dog training 
is open only to purebred dogs, not to 
the mongrels who constitute the vast 
majority of our dog population. 

By offering a company-sponsored 
program for training employee’s dogs, 
your company can not only offer a 
valuable service to its employees, but 
can also assist the community in solv- 
ing one of its most pressing problems. 

How to Go About It 

Your employees will welcome these 
obedience classes, and will find them 
so 


entertaining and_ interesting—and 


will their dogs! 





Organizing obedience 
training classes is quite simple and in- 
expensive. Classes can be held in any 
large sheltered area or room which is 
away from most distracting noises. The 
class should be offered to employees 
of families. The 


same person should take the dog to 


and members their 
every class. 

Instructor for the class should ideally 
Kennel 
tificate for teaching such a class. There 
are a number of ways to find an in- 
structor: through a reliable local ken- 


have an American Club cer- 


nel, or pet shop, through newspaper 
ads, through the 
through members of a local AKC club. 
In fact, will often find such a 
continued on page 10 


local pet editor, 


you 


continued from page 9 
person among your own employees. 

When you interview the instructor, 
be sure to ask for a demonstration of 
his techniques and watch closely to see 
how well he or she works with the 
animal already trained. Try to deter- 
mine also, if that person is not only 
a good trainer but also a competent 
instructor—the two are not always 
combined in one individual. 

The original club will need to offer 
only the simplest form of obedience 
training including training to sit, lie 
down, stay, heel, etc. Later, if the class 
proves sufficiently popular, some dog 
owners will want to proceed to more ad- 
vanced types of training, and a large 
company will probably eventually want 
to inaugurate a class for hunting dogs. 

For complete directions on starting 
and carrying out all phases of dog 
training, NIRA will make available 
upon request a working kit which will 
show recreation directors a step-by-step 
procedure to follow from the acceptance 
of the idea through the classes them- 
selves. 

Pet Clubs 

Various types of pet clubs can be 
formed, depending on a firm’s size. 
Pet Clubs can be restricted to dog 
owners, or even to owners whose dogs 
have completed training classes, or they 
can be open to owners of any type of 
pets. An all-inclusive Pet Club might 
offer special groups for dog owners. 
cat owners, bird owners and fish fan- 
Each group could then have 
programs revolving around the special 
pets involved, with all groups co- 
operating for major events such as 
Pet Shows. 


ciers. 


Specialized programs for the indi- 
vidual groups could include discussions 
and lectures, by local authorities, pet 
shop owners, members, etc, on such 
informative pet care topics as diet and 
feeding, general health, care recom- 
mendations, such as innoculations . . . 
symptoms of sick pets . . 
ing for pets . . 


. ideal hous- 
. grooming for pets . . . 
and other subjects suitable to each pet 
type. Members could also speak on 
their own experiences with pets. Spe- 
cial events might include field trips to 
pet hospitals, fashion shows of pet 
styles, visits to various types of pet 
stores and kennels, and to any local 
aquarium or aviary. 

A special children’s section of the 
Pet Club, or special Kiddie or Teen 
programs, could show children how to 
care for their pets and teach them 
tricks. 

A company Dog Club or Pet Club 


10 


PROUD OWNERS and their handsome pets eagerly attended the 12-week dog 
training program conducted at the Kohler Co., Kohler, Wis. A key to good train- 
ing is to spend a few minutes daily rather than an hour weekly. 


might also make an award to the com- 

munity’s bravest dog once a year, per- 

haps in conjunction with a banquet or 

at a local Fourth of July celebration. 
Dog Shows 

Serious dog shows judged by ofh- 
cial A.K.C. standards might be held, 
perhaps open to the entire community 
if no local dog show is now being 
sponsored. 

Even better would be a dog show 
with award classes that would permit 
every type of dog to be entered with 
a chance at a prize. Such strictly-for- 
fun award classes, offered in addition 
to standard judging classes, could in- 
clude such categories as the Dog with 
the Most Spots, Most-Mixed-Breed Dog, 
Dog with the Longest Ears, Oldest 
Dog. Best-Groomed Dog, Whitest Dog. 
Blackest Dog, Dog with the Longest 
Tail, Dog with the Biggest Footprint 

. and any other humorous classifi- 
cation you can dream up that would 
expand the qualifications for awards. 

Pet Show 

A show open to every type of pet 
could be held, with “fun” classifica- 
tions set up for various pet types, plus 
perhaps serious competitions for pets 
where simple judging standards exist. 

Once you've started the ball rolling 
on activities around employee pets. 
you'll find yourself surrounded with 
volunteer assistants and ideas 
enough to make your pet projects one 
of the most fun, far-reaching and most- 
shared company 
initiated. 

To make the project even easier, the 


eager 


programs you ever 
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new Pet Food Institute formed by 
leading manufacturers of dog and cat 
foods has prepared a kit of materials 
to get you started. Included are such 
aids as planning guides for obedience 
programs, ideas for pet club programs 
and “how to” folders on putting on 
pet shows. 

booklets, 
care of pets, the other on dog training 
tips, are available at a slight charge 
through the Pet Food Institute. 


In addition, two one on 





MOST COMMON MISTAKES 
IN DOG TRAINING 


by Harriet and Harold Roeder, 
dog training instructors 


® Not holding the hands sufficiently close to 
body. 
Giving commands without changing the tone 
of voice. 
Corrections not definite. 
Yelling at the dog. 
Becoming angry and taking it out on the dog. 
Repeating a command for no apparent 
reason. 
Not concentrating on the dog and failing to 
anticipate how he will react. 
Permitting the dog to lag instead of enticing 
him to speed up. 
Motions too quick and erratic. 
Grabbing at the dog and hovering over him. 
Incorrect timing of the command with the 
correction; and the correction with the praise. 
Not walking in a straight line, hesitating on 
turns, and stepping into dog on halts. 
Giving indistinct commands and confused 
signals. 
Nagging the dog. 
Pushing against the dog to make a correction. 
(The dog will push right back). 
Neglecting to review the previous lessons to 
keep the training progressive. 
Using the same routine so the dog gets 
bored and works mechanically. 
Too little praise. 
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GET THESE 


BOOKLETS 


AT YOUR SPORTING 
GOODS STORE 


HOW TO IMPROVE 
YOUR SPORT 
SERIES 


Here are the best instruction books available on twenty 
popular sports. Each one designed and written by out- 
standing experts in each sport — such as ‘‘Phog”’ Allen 
on basketball, Ned Day on bowling, Ken Davidson on 
badminton, etc. Each booklet contains step-by-step 
picture demonstrations and tips on how to improve 
form and skill. Hundreds of actual photographs. 





A NON-PROFIT 


TWENTY POPULAR 
~ $PORTS 


APPARATUS ACTIVITIES 
For boys and men. Expert tech- 
niques for all apparatus events. 
ARCHERY 
Tips on shooting, scoring, rules, 
BADMINTON 
Covers grip, swing, all strokes, 
BASEBALL 
Perfect manual for kid leagues. 
BASKETBALL 
Offense, defense, and shooting tips. 
BOWLING 
Over 300 bowling tips by Ned Day. 
COMPETITIVE SWIMMING 
Teaches how to improve skill in 
competitive swimming. 
DIVING 
An informative diving manual by 
Bruce Harlan, Ohio State diving 
champion. 
GOLF 
The LAST WORD on grip, swing, 
and stance, 
GYMNASTICS 
For girls and women. Demonstrates 
balance beam, parallel bars, free 
exercise and vaulting. 


LIFESAVING 
Shows how to practice good water 
and boat safety, rescue methods 
and artificial respiration. 
SOFTBALL 
Emphasizes fielding and pitching 
tips. 
SWIMMING 
Fundamental techniques of swim- 
ming. Tells how to enjoy water, 
overcome fear. 
TENNIS 
Will improve tennis play immedi- 
ately. 
TRACK AND FIELD 
Dashes, jumps, relays, etc. 
TRAMPOLINING 
Introduction, beginning, stunts and 
advanced stunts. 
TUMBLING 
Outlines basic skills of a growing 
sport. 
TUMBLING—Advanced 
Explains singles and doubles tum- 
bling, balancing and free exercise. 
VOLLEYBALL 
Tips on service, drives, spiking, etc 
WRESTLING 
Shows basic holds and counter 
movements. 


¢ GET THESE BOOKLETS AT YOUR 
LOCAL SPORTING GOODS STORE 


or write to 
The Athletic Institute 


209 S. State Street Chicago 4, Illinois 


ORGANIZATION DEVOTED TO THE ADVANCEMENT 


OF ATHLETICS, RECREATION AND PHYSICAL EDUCATION 


RECREATION MANAGEMENT, JANUARY 1959 




































































































‘ S 
: = 
N I 
N ok 
N rf 
N ‘ 5 
\ N 
N 1 oN 
N if 
N 
, 
: : 
2 
i 
i} 
1 
\ i" 
\ ; ss ss . 
" i il " I 
Nid edad adage 
N | " } H " 
NY \ " 1 \| \! & 
N I 1 " " V 
N i ul) r I i S 
N \! 4 TT \! " 
N ! i i f i 
N vil _ iy nH gull és. 
7 ryo@eyohiu M 
‘ iI I /* i i! \ 
SY mT " ! " ' 
q \ \y \! it ' 
y uy) I i . NY 
¥ 1 2 3 4 5 S 
H u 7 u ie alle 
ft Ki FIRING '} LINES {1 : : 
ae oe ee 
\ 7 oF 
y 1 \ I rT H 
\ | DorteD | LINES INDICATE TARGET CARRIERS ° 
+ \! 
a oe ee oe 
T \!-4"x4” POSTS FOR |: 4 N 
N rT ” mer CARRIERS | ij . 
NN ma 
SCORING TABLE #4 F 
AND RIFLE BACK 
| BENCH ] {| BENCH _i| 2 
BULLETIN BOARD AND SCORING BOARD L 








Floor plan for a suggested indoor shooting range in an exist- 
ing building illustrates the essential points in planning a range for 
your gun club, As shown, this range has five firing points, eac h four 
feet wide, and is equipped with target carriers, scoring tables, rifle 
racks and benches for spectators. Width of the range, of course, can 


be varied depending on the size of your club and number of firing 
points desired. 
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Bypnca conc 
YOU CAN BUILD 


A place to shoot is the first requirement 
of any gun club. Whether it’s a plush 
layout or “home-made” is only secondary 
If there is no place to shoot, there will soon be no gun 


club, despite the enthusiasm of its members. 
That’s what the National Rifle Association has found 


in its long experience with shooting organizations. The 


first requirement for success is a place to shoot. Without 
one. even the most rabid members slowly lose interest and 
hegin to look for a more active club. 

However, many clubs have no definite plans to approach 
the job of getting a range. That empty field has been filled 
hy a housing development, the abandoned gravel pit re: 
claimed by industry and existing facilities overcrowded by 
population shifts and increases. 

What then? Build your own, hundreds of rifle and pistol 
clubs have done it. They have found the range to be the 
hub of all club activities whether it is indoors or out. in a 
Quonset hut or on a large tract of land. 

There are as many different ways of financing and build: 
ing ranges as there are clubs. One group in Sparta. Wis. 
dug out their range from beneath a one-story building 
which had no basement. Many have reconditioned old 
barns and stables. Others have combined their efforts with 
the local police or other municipal agencies and_ built 
ranges on a cooperative basis. 

Nevertheless, there are several important factors that 
must be considered. The drawings on these pages illustrate 
a good, basic layout for an indoor range, and the following 
points will help you pick the site for your indoor range: 
¢ Required space. The standard indoor shooting distance 
from the firing line to the target is 50 feet for both rifles 
and pistols. The bullet-stop behind the target will require 


an additional three to 10 feet depending on the type used. t 


Behind the firing line a space of about six feet should be 
allowed for shooting mats, and an additional five to nine 
feet should be allowed for a passageway. 

Thus, the total length required for the range will be 
between 60 and 75 feet. 


LIGHT 


LIGHTS NOT TO BE VISIBLE FROM FIRING LINE 
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14’ Side elevation of the suggested indoor 
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.D] INDOOR RANGE 


In general, the width of the range should be no less 
than 20 feet. For club use there should be a minimum of 
{) five firing points. Each of these can be a minimum of four 
feet, but a five foot width is desirable. Crowded firing 


g 
points are a hazard and do not permit accurate shooting. 
A lecture hall, gymnasium or other area may serve as 
10 gun a part-time range with the use of movable bullet traps. 
Plans for ranges of this type are available from the Na- 
found tional Rifle Association. 
s. The § Ideally, a club room and space for storage, cleaning. 
Yithout and reloading are located adjacent to the range proper. 
‘st and * Bullet-stops. Steel plate, placed at an angle of 45° and 
running the width of the range, is recommended. Thickness 
proach § varies with the ammunition used, for example, the plate 
n filled should be 14” thick if .22 cal. is used exclusively, 34" for 
pit re 38 cal., and 14” for 45 cal. Heavier plate should be used 
ded by for more powerful handguns. 


Under no circumstances should so-called metal-piercing 
| pistol @ bullets or jacketed rifle bullets be fired at any steel bullet- 
he the stop. 
it. ina The side walls at the bullet-stop should also be covered 

with steel plate, two feet wide and slanting with the bullet- 
build: § stop. 


, Wis. Clean sand or sawdust, three to four inches deep by 
uilding five to six feet wide and running the full width of the 
ed old § range is placed on the floor under the bullet-stop to catch 
ts with § the deflected lead. Wetting the sand with water cuts down 
1 built dust, but sawdust should always be kept damp to reduce 
the fire hazard. 

rs thal The seven to 10 feet of floor space occupied by a stand- 
ustrate @ ard bullet-stop can be reduced to three or four feet if 
lowing several narrow steel plates are used to form a louver or 
range: § Venetian blind type of bullet-stop. Portable bullet-stops are 
istance also very satisfactory when manufacturers recommendations 
h rifles @ are followed. 

require * Protecting Plates. Exposed pipes, columns, lights and 
e used. 4 other projecting surfaces in front of the firing line should 
uld be he covered with 14” steel plate faced with two inch wood 
o nine § to prevent damage or injury. These plates should be set 


at such an angle that no bullet can return toward the 
vill be firing line. 


When either the floor or ceiling are wood and there are 


shooting range shows positioning of ceiling 
lights, cross-section of the bullet-stop and tar- 
get carrier system. Note, minimum height of 
LENGTH TO BE the trolley wire for the target carrier is 6’6”. 
DETERMINED BY Satisfecto a ala iy shoond 
HEIGHT OF Satistactory target carriers may De pure rasec 
. CEILING or made by the club handy men. In addition 
to carefully planned lighting, the walls, ceil- 
ing and bullet-stop should be painted a light 
tint of blue or green. A neutral light gray is 
satisfactory for the floor. Noise is most effec- 
tively minimized by covering the walls and 
- SAND ceiling of the entire range with a good acous- 
RESRRERRAL. tical material. Placing the material behind 
4 the firing line and 20-30 feet in front of the 

line will produce satisfactory results. 


rooms either above or below the range, steel plate should 
extend from the firing line for a distance of ten feet toward 
the target. 

¢ Target Carrier Systems. Certainly more convenient, tar- 
get carrier systems also provide an important safety factor. 
Such a devise for running the targets back and forth be- 
tween the firing line and the bullet-stop eliminates the 
necessity for anyone to go in front of the firing line and 
permits firing to continue while some targets are changed. 

Target carriers can be constructed of stock pulleys, steel 
straps, wire and cord. Simplicity is preferred. Detailed 
plans are also available from the NRA. 
¢ Lighting. The goal is to approximate ideal outdoor shoot- 
ing conditions. This means elimination of glare and shad- 
ows by adequate, uniform lighting. 

Fluorescent lighting is the most satisfactory with five 
to ten foot-candles intensity at the firing line gradually 
increasing to 40 to 50 foot-candles of reflected light from 
the face of the target. 

Flood lights produce the same results, but the operating 
economy and long life of fluorescent lamps more than justi- 
fies their higher installation cost. Regardless of the type 
used, the lamps and reflectors must be protected by wood 
and steel baffles. 

* Ventilation. A minimum of ten changes of air per hour 
is recommended. The fresh air must be supplied behind the 
firing line and exhausted near the targets at a speed of 
10 feet per second to carry fumes away from the shooters. 
The details should be worked out with an engineer. 

¢ Other equipment. Mats not more than one inch thick are 
recommended for rifle shooting in prone, kneeling and sit- 
ting positions. Another essential is a bench or shelf, 3’4” 
3'8" high and about 1'6” wide. on which the shooter 
can lay his firearm, ammunition, scope, ete. 


to 


Desirable equipment include gun racks, scoring desks, 
trash receptacles, coat racks and, if possible, lockers. 

But, regardless, of how elaborate or simple your plans 
may be, the most important consideration is shooting 
safety. Many details can be changed to fit individual cir- 
cumstances, but no compromise should be made with vital 
safety measures—plate thickness and smoothness (rough 
surface increases danger of back-splatter), anti-richochet 
coverings and strict range discipline with common sense 
precautions enforced at all times. 


This material is based on “Construction of Indoor Rifle and 
Pistol Ranges,” a booklet of the Range Plans Section of the 
National Rifle Association of America, 1600 Rhode Island 
Ave., Washington 6, D. C. Membership is available to citizens 
of good repute. The range plan shown above is one of many 
included in this booklet. 
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ATTENTION GUN CLUBS 


Enter NIRA-NRA Postal Shooting Contest 


Who is eligible 


@ INDIVIDUAL MATCH 

This contest is open to any employee 
of a NIRA member company. Entrants 
need not be gun club members, and no 
limitation is placed on number. 


How to enter 


@ ENTRIES 

Entry forms will be sent to NIRA 
company members in January. Fill out 
and return to the National Rifle As- 
sociation, 1600 Rhode Island Ave.. 
N.W., Washington 6, D. C. Registered 


targets will then be shipped to you. 


How to participate 
@ FIRING DATE 


Registered targets may be fired when 
received by the NRA. Fired targets 
must be returned to the NRA post- 
marked not later than April 30. Com- 
panies may fire the individual match 
first and use these scores as a basis for 
selecting team members. 
@ DISTANCE 
Firing will be at 50 feet with firearms 
or 25 feet (reduced 50 foot targets) 
with gas-operated guns. Firing may be 
indoor or outdoor. 
@ COURSE OF FIRE 
RIFLE: Individual—10 
and 10 shots standing. 
RIFLE: Team—same as_ individual 
match for each team member. All 
four scores count as team total. 
PISTOL: Individual—20 shots 
fire. 
PISTOL: Team—Same as individual 
match for each team member. All 
four scores count as team total. 


shots prone 


slow 


What do you get 


@ NATIONAL AWARDS 

For each classification : 

INDIVIDUAL—The NIRA-NRA Indi- 
vidual trophy to the winner. Small 
trophies on the basis of one added 
trophy for each 15 additional entries. 

TEAM—The NIRA-NRA Team trophy 
and smaller trophies for each mem- 
ber of winning team. Additional 
awards on the basis of one set of 
awards for each ten teams. 
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®@ TEAM MATCH 

Open to one or more teams of four 
shooters from each NIRA member 
company. An individual may not fire 
on more than one team. 


®@ CLOSING DATE 

Entries may be made at any time, pro- 
viding targets are fired and returned 
to the NRA by April 30. 

© CLASSES 

Four classes: firearms and gas-operated 
rifles and pistols or revolvers. 


@ EQUIPMENT 

RIFLE: Any .22 cal. gas-operated or 
rimfire rifle, trigger pull not less 
than _ three Palm rests, 
Schuetsen type buttplates and_ set 


triggers 


pounds. 


sealed) are 
hibited. The sling is permitted. 

PISTOL: Any .22 cal. pistol or re- 
volver, gas-operated firearm. 

®@ SIGHTS 

Metallic sights. 

©@ TARGETS 

NRA official 50 foot targets for fire- 

arms or NRA official 25 foot targets 

for gas-operated guns. Registered 

match targets will be furnished by 

NRA upon receipt of entry. 

@ POSITIONS 

RIFLE: The NRA standing position 
(NRA Rule 5.12) is permitted. See 
illustrations in rule book for ap- 
proved firing positions. 

PISTOL: Standing with no artificial 
support. 


(unless pro- 


or 


@ REGIONAL AWARDS 

For each classification: 

INDIVIDUAL—Winner’s trophy and 
additional awards on the basis of 
one for every ten entries. 

TEAM—Small trophies to each mem- 
ber of winning team. Added awards 
on the basis of one set for every 
five teams. 

(National winners will pass regional 

awards to next highest in region.) 


1959. 


@ RESTRICTIONS 

Only employees of companies holding 
NIRA company memberships are eli: 
gible. If a branch holds a company 
membership, it IS eligible. 


© FEES 

Individual—$1.00 per entry 
Team—$4.00 per team 

Entry fees to be paid to the NRA and 
sent with entry form. The entry fee 
may be paid either by the individual. 
the gun club or the company. 


® SIGHTING SHOTS 

RIFLE: Unlimited on sighting bulls 
eye provided on target. May be 
taken between shots if de- | 
sired. No extra time allowed. 

PISTOL: No sighting bullseye is pro- 
vided on pistol targets. 

@ PRACTICE 

Unlimited for both rifle and pistol. 

@ SPOTTING SCOPES 


Competitors and coaches may use spol: f 


record 


ting scopes for observing. 

@ COACHING 

Coaching is permitted during the team 
match. No coaching is allowed during 
the individual match. 

@ TIME LIMIT 

Firing time is ten minutes per targel 
of ten record shots. 

@ GENERAL RULES ; 
In all cases not covered by these con- § 
ditions, the current NRA Smallbore 
Rifle Rules will apply. Copies may be 
obtained from NRA for 25 cents each. 


© ACTIVITY PROMOTION 

The first annual NIRA-NRA_ Postal 
shooting contest can be a big event on 
your activities calendar. Gun enthusi- 
asts can compete on regional and na- 
tional scales without losing time from 
their jobs and with a bare minimum of 
expense. If you haven't been able to 
organize a gun club, this may be what 
you have needed to stimulate interest. 
Start planning today. 
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Frank Torre of the Braves spoke. 


Toni LaRue proved very entertaining. 
? - 





Milwaukee County IRC officials (I-r): John Peters, Western 
Machine; Carl Klandrud, Allis-Chalmers; Walter Sprangers, 
Belt; 
MCIRC secretary; and Gene Berce, Miller Brewing. 


Allen-Bradley; Larry Butzer, Chain 
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The first of 718 individual winners assemble on the Allen-Bradley stage. 


Photos by Dick Johnson. Allen-Bradley 


Milwaukee Sports Night 


County council combines 
award presentations into 


two big celebrations 


The Milwaukee County Industrial 
with its 9] 
pany members has worked out a neat 
and effective solution to an old prob- 
lem. 


Recreation Council com- 


The group has successfully consoli- 
dated all the various award banquets 
into two major “Sports Nights,” one 
held in the Spring covering previous 
Fall and Winter and the 
other staged in the Fall for Spring and 
Summer events. 

The recent sports 
night took place Oct. 28, in the audi- 
torium of the Allen-Bradley Company 
hefore an audience of 725. 

Distributing a staggering total of 766 
trophies—718 to individuals and 48 to 


activities, 


council’s most 


Andy Thon, 


teams—the council crowned champions 
in softball, golf, tennis, bait casting 
and trapshooting. 

The program started with 
then movie shorts, award presentations, 


dinner. 


a professional stage show and refresh- 
ments, followed by cards and a full: 
length motion picture. 

Council officials expressed enthusi- 
asm for their new method of handling 
award presentations to league winners 
by noting these advantages: 

* It’s less expensive to the Council. 

¢ Industrial recreation directors need 
devote only two evenings a year to such 
gatherings, compared to half a dozen 
or more under the old system. 

¢ Large attendance makes better pro- J 
grams and entertainment possible. 
¢ Players meet opponents socially. 
¢ Newspapers prefer it, resulting in | 
better publicity. 
¢ The same importance is accorded lo J 
each activity. | 


Adding prestige to the occasion, sports celebrities assisted 
in presenting the trophies. Below, Ed Hickey, head basket- 
ball coach at Marquette University and formerly from St. 
Louis U., congratulates a tennis champion. 
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PY RESEARCH REPORTS 


Man of Many Hats 


“What do you do?” 

“[’'m an industrial recreation director.” 

“What are some of the duties that your job involves?” 

“Well . . ..” and you are off. Depending on how much 
information your friend wants, your end of this conversa- 
tion could end with a few very well chosen words or could 
last as long as your ability to keep talking, 

With jobs in almost every phase of business and industry 
becoming increasingly specialized and routine, the indus- 
trial recreation director is in the enviable position of hav- 
ing virtually no shackles restricting his initiative and 
imagination. 

Foremost among a recreation director’s duties, of course, 
are conducting sports, crafts, social and hobby activities. 
In themselves, these activities are boundless. But the job 
description does not necessarily end here. 

In addition, 240 returns to a random sampling of NIRA 
member companies completed in late 1957 shows that in- 
dustrial recreation directors handle at least 27 other activi- 
lies, 

Nine of these, listed in chart form below, are relatively 
common throughout the U. S. and Canada. The other 18, 
although exceptions rather than the rule, point out the 
wide scope of the director’s responsibilities and may por- 
tend things to come. 

In analyzing the chart, there is no clear cut correlation 
between company size and the number of activities handled 
by the recreation director. However, directors for com- 
panies with more than 10,000 employees tend to be a 
little more specialized while those with companies employ- 
ing 1.001 to 5,000 cover the most ground. Almost all of the 
18 less frequently reported activities were handled by 
directors of companies in this size grouping. Directors 
of companies in the other three groups rarely ventured 
into these fields. 


Number of company 1,001- 5,001- Over 
employees Total 5,000 10,000 10,000 

Per cent of recreation 

directors handling: 


Tickets for professional shows 51.7 
Charity drives (Red Cross, etc.) 29.6 
Blood Bank 27.1 
Welfare Fund 23.7 
licenses 17.5 
Safety Program 14.2 
Company Store 12.5 
Suggestions Program 12.5 
Discount purchasing for employees 1.7 3.5 


Number of companies reporting. 240 87 


Other Functions Listed 
(Each mentioned three times or less) 


Mobile X-Ray Plant Newspaper 
Voters’ Registration Drive Tickets for College and Pro 
Housing Football Games 
Insurance, Legal and Income Hotel Reservations 
Tax Service Cafeteria, Coffee Service, etc. 
Sports Booklets Flower Service 
Group Insurance and Pension Plan Car Sales 
Savings Bond Drives 
Sick Visitations Bulletin Board 
Plant Tours Charter Bus and Boat Service 





To Live 
Enjoyably 


Travel brings knowledge, culture, health, 
a freshened spirit into the daily life of the 
business man and woman. Travel is a 
necessity, not a luxury, to every individual 
seeking to live abundantly and colorfully 
and enjoyably, and to gather memories to 
cherish. 

Transmarine Tours Inc., established in 
1936, is happy to assume affiliate mem- 
bership in NIRA, to serve you in group 
and individual travel. The personal super- 
vision of experienced owner-management 
is your assurance of the best possible 
service—the most for your travel invest- 
ment. 

Drop us a line at 500 Fifth Avenue, 
New York 36, or telephone OX ford 5-4.160 
for quotations and itineraries on any travel 


you may be planning. 

















IDEAL SPLASH PARTY LOCALE 
Hold your splash party at Chicagoland’s outstanding 
indoor pool, located at the Town Club, 505 N. Michi- 
gan Ave. (13th floor, Sheraton Hotel). Call DElaware 


7-7030 for rates and available dates. 
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SQUARE DANCING instructor and caller, Marian Rheynard ALIVE WITH ACTION is this group, many of them Clark 
hands out diplomas to a group of “students” who have just employees, dancing at a school in Battle Creek, Mich. They 
completed their course in basic square dancing. gather in the evenings as square dancing gains popularity, 7 


Clark’s 


Cool 


Caller 


ROUND DANCING (all couples move around the floor in a MANY BEGINNERS feel as though they have two left feet, 
large circle while performing the same step) is demonstrated but Rolland Rheynard has this problem solved as he models 
as Marian and her husband, Rolland, do the Salty Dog Rag. gloves marked “L” for the left, and “SR” for the right. 


od 


Sem 
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IF YOU THINK you’re good, try this. For laughs and a 
litle diversion, Clark square dancers try different antics 
such as the one shown above: dancing blindfolded. 






A SQUARE DANCE “star” is formed by four Clark couples. 
Gay skirts, pretty petticoats and Western gard add atmos- 
phere as young moderns swing to the old fashioned square. 





























































Rock and Roll hasn’t completely captured the country— 
at least not at the Clark Equipment Company in Battle 
Creek, Michigan where the old fashioned square dance has 
gained a new lease on life. 

Although square dancing has enjoyed varying degrees 
of revival throughout the UL. S., a requisite for success is 
a skilled caller, able to coax the dancers on their feet. 

Such is the case with the employees of the Clark Indus- 
trial Truck Division. Among them is one gal with a lot of 
rhythm and a flair for calling both square and round 
Her “Allemande left with the old left hand” or 
Ladies to the center and back to the bar”—‘“Chicken in 
the bread pan peckin’ out dough” have guided many a 


dances. 


merry square dance to a happy, breathless ending. 

Marian Rheynard, who also instructs square dancing. 
belongs to several clubs in and around Battle Creek. With 
her husband, Rolland, she devotes much of her spare time 
either teaching or attending dances or practicing calling. 

About Marian 
square dancing to relieve nervous boredom, It was only a 


two years ago, became interested in 


short while after her first lesson that she became interested 


in calling. A few lessons from an instructor proved she had 
a natural talent for calling, and she caught on quickly. 

Asked if she memorized her calls, Marian responded 
that many of them are definite pattern calls, but many are 
ad-libbed from the floor. She calls for and instructs round 
dancing as well as square dancing. 

In addition to calling for groups to which she belongs, 
Marian has also been asked to guest call for other square 
dance clubs. This she does only for the fun and experience 
although she has been told that she is good enough to make 
her hobby profitable. 

At present there are about 20 couples at the Industrial 
Truck Division who belong to square dance clubs, and 
with Marian helping the square dance movement gain 
momentum, there’s a good possibility there will be plenty 
more. 

The dances are held in the YMCA, YWCA, school gyms 
and sometimes in Marian’s basement. The girls wear flow- 
ing skirts, mostly hand made, which cover yards of petti- 
coats. The men dress in Western style clothes with large 
silver belt buckles and boots with a short promenade heel 
as typical accessories. 
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At the Chicago workshop, Nov. 13, 
NIRA President Tom Croft predicted 
that, on the basis of survey reports, 
the number of companies providing 
full scale employee programs would 
triple within the next five years. 

The next day, at their regular semi- 





~ 
* 


COMEDIANS George and Betty John- 
stone appeared at the workshop through 
Agency. 


the courtesy of the Al Dvorin 





ATTENDING NIRA Board of oe meeting (I-r, seated): Martha Daniell, 
William LaBute, Ken Klingler, Don Neer, Tom Croft, John Leslie, Frank Davis. 
(L-r, standing): Walter Dowswell, Carl Klandrud, G. M. Matlack, Dean Money- 
maker, Walter Sprangers, Robert Janes, Vern Peak, Verne Vaught, Hoyt Mathews. 


PRESIDENT Tom Croft visited a meeting of the Allis Chalmers Retired Employ- 
ees club in Milwaukee during the week preceding the board meeting. 


HEAD TABLE at workshop included (l-r): Ralph Isacksen, 
J. P. Seeburg Corp: Al Vosskuhler, International Harvester; 
Rt. Rev. Msgr. Kelly, director CYO; John Duba, mayor’s 
assistant; and Gaylord Donnelley, R. R. Donnelley. 


Dowswell, 

















A Bold Step Forward 


NIRA Board of Directors clears the way for 


future expansion and extension of member services 


the NIRA board of 
directors took important steps toward 
expanding Association services to in- 


annual meeting, 


sure this expected growth. 
High on the 

sion of avenues open to 

increase Association assistance. 


agenda was a discus- 
several 


Seasonal bulletin services with com: 
pany enclosures along with Idea Clin- 
ics and the President's Column will be 
stepped up. 

NIRA co-sponsorship with the Na- 
tional Rifle Association (see next page) 
of a National Industrial Rifle and Pistol 
Postal contest was approved for 1959. 
Other incentive contests for cultural as 
well as athletic activities are to be in 
vestigated and developed. 

To assist companies in planning and 
evaluating employee trips, a_ travel 
questionnaire was drafted and methods 
of additional assistance by the NIRA 
Travel Council outlined. 

In view of the future demands on 
the Association and a careful examina- 
tion of its activities, the board passed 
a dues increase proposal subject to the 
approval of NIRA members. Fifteen 
years have elapsed since any adjust- 
ment has been made in dues to cover 
increased operating costs and addi- 
tional services. 
the 1961 NIRA 20th 


exhibit 


Other business: 
and 
was changed from Los Angeles to Chi- 
cago. Murray Dick, DOFASO, Hamil- 
ton, Ont., was named Region 8 Junior 
Director in place of Mike Dore who 
resigned from Avro Aircraft. 


anniversary conference 


OTHER DIGNITARIES included (l-r): John Crnich, R. R. 
Donnelley; Tom Croft, Convair and NIRA president; Walter 
Motorola; Louis Goldstein, Toni; and P. 
Carthy, Ass’t Recreation director, Chicago Park District. 
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A BANNER YEAR FOR INDUSTRIAL BASEBALL 


@ Assure the success of your league by becoming a 
member of the N.B.C. National Assn. of Leagues. 


@ Enter the N.B.C. tournament program to deter- 
| of f mine the 1959 National Non-Pro Championship. 


yard & 

in & 

~« | | Complete Details 1959 Official (Non-Pro) Baseball Annual 
At Newstands and Athletic Goods Stores After March 15 

‘oOm- 



































Na. | Recognizes leading partici- 
vail pants on a world-wide basis 
‘stol for past season, reflecting con- ft t A T U a £ S 
50. tinued increase in activity in ™ 
eu a non-professional baseball. Pre- . ane Rules of Besebel 
Ft sents complete resumes of 1958 © Directory of Leading Teams 
N.B.C. District, State and Na- e Names of Club Officials 
3 tiona ts, als i- VS 
and : Tournament » also affili © Nation-wide Tournaments 
wel f ated leagues with photos of ae 
ol ] champions. Includes complete © N.B.C. Association of Umpires 
RAE details of 1958 program, in- @ Nat'l Player Contract System 
: cluding sites and starting dates © N.B.C. Ass'n of Leagues 
i of U.S. tournaments climaxed © NBC. Ass'n of S BVAtS » EARS 0 PROTSS 
son fF by the 25th annual National a ie eo eee — — , 
Ina-  f Tournament in Wichita, Kan., @ National Ass’n Old-Timers 
ssed ff starting Aug. 14. Listed are the © Di ; 
ede irectory of Past Champions 
the 1958 All-League, All District, y ; P 
teen All-State, and All-American ¢ Model League Constitution 
ust: selections. 
j 
over 7 
ddi- MAIL YOUR INQUIRIES TO 
20th 
h | | NATIONAL BASEBALL CONGRESS—WICHITA (1), KAN. 
Chi. ff so co ne ee Rh SPSS SERS Sel 
mil- NATIONAL BASEBALL CONGRESS 0 fel D E F F 0 R M 
nior § WICHITA (1), KANSAS 
who Gentlemen: Kindly find enclosed for the following: 
Copies of the 1959 issue of Official Baseball Annual at $1.00 each (Add 25S¢ per copy to order to 
cover postage and handling. ) 
IMPORTANT Copies of 1960 issue of the Official Baseball Annual at $1.00 each, to be mailed when off the press, 
ei March 1, 1960. (Add 25¢ per copy in order to cover postage and handling. ) 
. i ag a Ce g yr fr Peto (1945-46- rip tipi a at $1.00 each. (Circle edi- 
Ke ons des : dd 25c per copy to cover postage and handling. 
_ F C ut 0 ut A n d Conies of Wanihol Rule Books (15c retail), ie a 100 or ae, $7.00 per 100, postpaid; more than 
Me- §& 


Mail At Once 


cover postage and handling. 
Copies of SCOREMASTERS Official Score Book of National Baseball Congress at $1.50. (Add 25c¢ 
per copy to cover postage and handling. ) 
I am interested in the following materials checked below and will appreciate this information being 
mailed without charge. 
) Entering a team in tournament program 


( ( Membership in N.B.C. Association of Umpires 
. J Supervision of a District Tournament ( 
( ( 
( ( 


Membership in N.B.C. Association of Scorers. 





| | 
| | 
| | 
| | 
| | 
| | 
| | 
| one dozen, $1.00 per dozen, postpaid; single order 15c—add 10c¢ mailing charge. | 
| Pads of Box Score Sheets ies newspaper reports of games) at $1.25 per pad. (Add 25c per pad to | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
| | 
l 


: ) Organizing a league in N.B.C. National Assn. Organization of an Old-Timers Group 
Ne ) Affiliation of an Umpires’ Group in Placing players of teams under the Nation-wide 
Waa B.C. National Association. contract system. 
SIGNED BY ADDRESS 
* CITY STATE 
i ps win ss i es si ne a ne Sn ns Ss ie nin Rm a en ini ei i Gs is i ta nice SRS I ence 
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SPECIALISTS IN PLANNING 
Recreation Areas and Facilities 
for Industry 
THE CHARLES M. GRAVES ORGANIZATION 


1275 Spring St. N.W., Atlanta 9, Ga. 
Without obligation we shall be 
glad to explain our services. 
Your inquiries invited. 














CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





POSITIONS WANTED 





| 


Asst Recreation Dir, 12 years experience in- | 


cluding 2 as rec dir for large Chicago firm. | . é 
4 ( | faster rate than in any other previous 


Age 32. married. Salary $6,000. 
ic P6— REC RE ATION MANAG EMENT 


Recreation or Athletic Directorship. Experi- 
ence as US Army and Air Force recreation 
supervisor. B.S. and M.Ed. Montana State 
College. Age 34. Salary $6,500. 
CP-7—RECREATION MANAG EMENT 





Asst Women’s Recreation Director. Geehene 


sociology, Briar and 


in Sweet 
— Age 20. Salary $2,800. 
CP8—RECREATION MAN. AG EMENT 





Midwest Munic ‘ipal Ree reation Direc tor with 
outstanding experience wants to relocate with 


industry in recreation. B.S. and M.S. U of 
Maryland. Age 33, married, 2 children, salary 
open. 

CP9—RECREATION MANAGEMENT 





Industrial recreation director. 


John’s U., 4 yrs as rec assistant, 3 yrs as di- 


Graduate, St. 


rector for private recreational center of 1,000 | 


members. Also coached state high 
basketball champs. 


CP-10—RECREATION MANAGEMENT 


Recreation Dir, Phy. Ed graduate, DePaul U.., 
5 yrs high school teacher and coach, also boys 
club program director, 4 yrs. Additional exp. 
as day camp director, crafts instructor. Age 
29, married. Salary $650 per month. 
CP-11—RECREATION MANAGEMENT 





ATHLETIC APPAREL 


Team and Industrial Patches Made to Order. 
Send rough sketch, quantity, size and colors 
for prices. T-Shirts—Sweat Shirts—Jackets, 
etc. Request complete catalog on company 
stationery. 


THE FELT CRAFTERS, Plaistow 12, N. H. 





ENTERTAINMENT 
Fabulously funny comedy team of George and 
Betty Johnstone do wonders with an amazing 
repertoire of magical tricks. Have a few choice 
dates open on their six month tour starting in 
Jan. For further information, write or wire: 
AL DVORIN AGENCY, 54 W. Randolph, 
Chicago 1, Ill. 








VISUAL AIDS 





1959 Guide to Visual Aids lists the entire 
selection of books, motion pictures, slide- 
films, pamphlets and handbooks produced by 
The Athletic Institute for sports, physical 
education and recreation. For your free copy 
of this catalog, write: 

THE ATHLETIC INSTITUTE, 


St., Chicago 4, Illinois 


209 S. State 
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school | 


Lynchburg | 


Philadelphia Space Race 


Booth rental contracts 
skyrocket for the 1959 
Conference and Exhibit 


With five months to go, 30 exhibitors 
have already reserved 38 booths for 
the National Industrial Recreation As- 
sociation’s 18th annual Conference and 
Exhibit, slated for Philadelphia, May 
24-27, 1959. 

According to Don Neer, NIRA execu- 
tive secretary. “Booth rentals for this 
years conference are proceeding at a 


year. We are looking forward to clos- 
ing out the entire 84-booth exhibit area 
in record time.” 

The four-day training conference is 
organized to assist any U.S. or Cana- 
dian industry in improving its employee 
activity program. 

The conference features panel dis- 


| cussions, special problem solving clin- 


ics and activity demonstrations as well 


as the only exhibit of the latest in 
industrial recreation equipment and 


services. 
Staged in the “Cradle of Liberty” 
which has become the heart of the na- 


tion’s largest industrial complex. the 
conference is also expected to draw the 


largest number of delegates in NIRAIW 


history. 
At time, the following 
hibitors had reserved space: 


press 


Adirondack Bats Inc. 

Amateur Softball Association 

American Bowling Congress 

Associated Agencies, Inc. 

Athletic Institute 

Ball-Boy Company 

Champion Knitwear Company, Inc. 

The Coca-Cola Company 

Crosman Arms Co., Inc. 

Crouse-Hinds Company 

The Flying Tiger Line, Inc. 

Hotel Fontainebleau (Miami Beach, 

Gill Hotels Company 

Hanna Manufacturing Company 

Hillerich & Bradsby Co., Inc. 

Lanseair Travel Service, Inc. 

The MacGregor Company 

National Association of Amusement, 
Parks, Pools and Beaches 

National Bowling Council 

National Golf Foundation 

National Rifle Association 

New York Convention and Visitors Bureau 

Northwest Automatic Products Corp. 

Overseas National Airways 

Rudd-Melikian, Inc. 

The Seven-Up Company 

SICO Manufacturing Company, 

Shakespeare Company 

A. G. Spaulding & Bros., Inc. 

Transport & Travel Contractors, Inc. 


Waldron & Co., Ine. 


Fla.) 


Ine. 





DIAGRAM OF EXHIBIT SPACE 
Checked booths were sold as of December 12 
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A Kodak camera is the perfect gift at retirement 


x. the dae Se / 
iw the : . 
NIRA 


f —and for all your award programs! 


Y 
Your employees will really go for Kodak cam- 
eras or outfits—as anniversary gifts, as prizes 
in contests, as suggestion incentives, as party 
mementos. 


What better way to show your appreciation for a job 
well done than by marking the occasion with a gift 
your employees really want—a Kodak camera or 
outfit. Think how they, and their families, will enjoy 
picture-taking in leisure time! 

There’s a just-right item for your gift, prize, or 
award program in Kodak’s complete line of cameras 
and outfits from $4.25 to $850. Mail coupon below 
for further details. 


Prices are list and subject to change without notice 


sureau 


Gets three kinds of pictures—New Easiest-to-use 35mm camera—Kodak To shoot and show 35mm color slides 








Brownie Starflash Camera takes snap- 
shots in color or black-and-white, and 
color slides. With bulbs, batteries, film, 
$9.95. Other Brownie Star Cameras and 
Outfits from $5.95 to $24.95. 





Pony II has one exposure setting to 
make, and built-in guide tells how. No- 
thread loading, too! Kodak Pony Cam- 
eras and Outfits from $29.50 to $60.75. 
Kodak 300 Projector—$64.50. 


—Kodak Signet 80 Camera has photo- 
electric exposure meter, fast //2.8 lens. 
Kodak Signet Cameras from $55 to 
$129.50. Completely automatic Kodak 
Cavalcade Projector—$149.50. 





8mm Brownie Movie Camera with built- 
in exposure meter—automatically shows 
when exposure is correct. 3-lens range, 
built-in filters. $99.50. Kodak Showtime 
8 Movie Projectors from $123.50. 


Brownie Movie Camera, Turret f/2.3, 
for regular, wide-angle, or telephoto 
scenes, $59.50. Brownie 300 Movie Pro- 
jector shows brilliant movies up to 3 
feet wide. Reverse action, too! $64.95. 


8mm color movies—indoors and out— 
snapshot easy. Brownie Movie Camera, 
J/2.3, needs only one setting. $32.50. 
Kit with 2-lamp movie light, lamps, 
titler board, $39.95. 


If it’s made by Kodak, you know it’s good! 


EASTMAN KODAK COMPANY, Rochester 4,N. Y. 


Pei a A a Eg E: 


Rota ese 


EASTMAN KODAK COMPANY, Premium Sales Department, Rochester 4, N. Y. 


Gentlemen: Please send me more details on Kodak cameras and outfits. 


Name 





Company 





TRADEMARK 





City 








See 
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they All can have Active fun in your gym 


Roller skating is more fun than a barrel of monkeys, and it 
entertains and exercises more people in less space than any other sport. 


Little equipment is needed, little supervision is necessary. 





That’s why more and more schools are making roller skating a definite 


part of their physical education and recreation programs. 


NEW RUBBER-PLASTIC WHEELS ARE KIND TO GYM FLOORS 


These new Duryte rubber-plastic wheels outwear others and 
are guaranteed not to mar or scratch the floors. ‘‘Chicago" 
has a skate designed for any type of floor surface or finish. 
Write today for free details on roller skating programs and 


skating equipment. 





rcs CHICAGO s . 


es 4 
Atler Shates Chicago Roller Skate Co., 4486-A W. Lake Street, Chicago 24, Ill. 














